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Introduction

Highlevelsof obesityand overweightin Europe
No simple solution

G2 K2fa52 OA S (i anél mgtiEtakehlder
collaborationare needed

s; Caobiscanemberswish to
engage Irthis process
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Chocolate confectionery and §
biscuits products are
fundamentally about bringing ﬁ\
pleasure and enjoyment to peopl ( @4}

As such, they should be consum w N\
In moderation, in the framework o \
a balanced diet and of an active=ss p—

lifestyle. ’




Caobisco engagements

.00
No compromise on consumer enjoyment

Intake of nutrients of Public Health concern
needs to be reduced population-wide.

Companies apply different policies to address

the challenge, depending on their product
porfollos. Hence, the sector
are I mplemented throug

Today we will present this « menu of options »,
focussing in particular on our work on portions.



A Consumptiorremains

EUROPEAN CONSUMPTION TREND (‘000 TONS) Stab I e

MCLUDING SWITZERLAMD & NORWAY
SOURCE: EUROSTAT - PRODCOM
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Framework to engage
o

meaningful initiatives

Menu of

. direction
options

Areas of action initiatives

Product composition:

[ fI exi bi I ity innovation and product formulation

Mindful eating:
helping consumers to control their calorie intake

Consumer information:
providing consumers with the information they need

Responsible advertising and marketing to children

Promotion of healthy lifestyles




Product Composition
- J

Innovation
and product
formulation

Existing products

Calorie reduction and/or other

New products

nutritional benefits



NL Presidency

Roadmap for Action

The supporters of this Roadmap endorse the urgency to develop
more concerted action to move step by step towards a healthier

product offer by lowering levels of salt, saturated fats and added
sugars (calories), and do so according to the following lines:

| Work in close multi stakeholder collaboration at EU level on
food product improvement:

Improve scientific basis, monitoring and data collection and
sharing at EU level

Il Exchange best practices & facilitate implementation by
companies

These agreements and actions should contribute to a healthier choice
being more easily available in the EU by 31 December 2020.




Mindful eating:

Product design

to helpconsumersontrol their
calorie, sugar and fat intakes

‘ Increasing
range of

Individudally available
wrappea 6portion sizes
‘ _ portions
Visual
representation
of portions

‘Calorie caps
on
@ountlineso

’Re-
sealable
packs
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